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Ohio Revised Code 
Section 1510.03 Authority of marketing program. 
Effective: December 18, 1997
Legislation: Senate Bill 46 - 122nd General Assembly
 
 

A marketing program that is established under this chapter may include authority to do at least all of

the following:

 

(A) Carry out the purposes of the program identified in section 1510.02 of the Revised Code;

 

(B) Enter into contracts with qualified organizations, agencies, or individuals, or any combination

thereof, to carry out those purposes;

 

(C) Contribute to any national or regional marketing program for oil and natural gas if the program is

exclusively for the same purposes as the program established under this chapter.
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